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Céac blc hol cla Picasso thilOng rit dit. Blc dit nhitcé gia din 106 trilu USD. MOi nét cl
sangtloclaong diu “vO”ratilnrablc. Ngilita d0 hang ding tiln dd khuan v0 mOt bl c vO
cla Picasso. Nhing trl mOt sO it ngO0i trong gilli chuyén mén lidu c6 mOy ngi0i hilu d00c
thong dilp 6ng vO gi? Khong quan tring. Ngl i mua sin sang trd r0t nhilu tiln vi tac gil cla
no la Picasso.

Sang tl o cla tdc phUm nghl thult khac vli sang t0 o cac “tac phi m” truyl n thdng marketing.

MOt s n phIm qul ng cao, bit kD di0i hinh thdc nao, du dé la TVC, print ads hay mit tIm
billboard d0u phli ditra mic tiéu t0ithiOng: gia tr0 c0t16i clath0Ong hilu di0c thD hion mOt
cach sang tlo nhing phUi di hidu dii vOikhach hang.

Khach hang siln sang mua mit tac phOm hii hol cho du khéng hidu. NhO ng khach hang sl
khéng mua siin phO m khi h0 khéng hilu gia tr0 mang I0i c0a sOn phOm dé la gi. Sang t0 o trong
hoUt d0 ng marketing nhid u luc “khé” hin hoOt d0ng sang t0o nghd thult chinh vi didu nay.
NhOng ngi0ilam nghl sang tlo thi0ng hiDu vOa phUi bilt “bay” trén may vii nhing y t00ng
“out-of-the box” vila phli cé dllu 6c thic tl dl gil “hai chan trén mot ait”.

DPay la ly do cac agency vl thiOng hilu hay quing cao cin cé sl kit hilp gila “t0 duy chiln
I00¢” va “suy nght sang t0 0” mdi khi brain-storming m0t y t10ng sang t0o 0ng di ng trong hoO't
ding truy0n thong. NOu mOt can bl ng mit trong hai yOu t0 nay mOt sin phlm sangtlo sO rOt
kho “nult” vii khach hang. N6 c¢6 thd tr0 thanh mit tac phO m nghU thult khé hilu nhi da sO
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tac phO'm cla Picasso— nghU thuOt nhiing chOng ‘an’ dic. 0 chilu ngdOc l0in6la mitsin
ph m qul ng cao kho khilc nhi chilc banh mi khé —an dil ¢ nhi ng chl ng nghd thuOt.

Ai cling thuOc nOm Iong ring sang tlo t0o ra sU khac bilt. ThOim chi khac bilt rit I0n. Bang tilc
mOt sO chuyén gia marketing c6 xu hi0ng “ngh0 thult hod” qua mOc va phic tlp hoa sl sang
tUo.

MOt b0 phOn nhOng ngd0ilam sang tio cé xu hiIng cl tlo ra nhing siin phOm ID 10 m va kho
hiDu dli vOi khach hang. Chlc da nhiu lI0n bl n ding tri0c mOt poster qudng cao hay nghe
mOt TVC nhi ng khdng thd doan dilc théng dilp cla chudng la gi. D6 la luc bl n bulc phli “tiéu
hoa” mit ding “tdc phUm nghl thult” khién cO0ng cla nhi ng ngl Ui lam marketing dang ¢ trD
thanh ngh sO. HO mOimé ditim sO di bilt (thay vi khdc bilt) ma quén di mOc tiéu tdi thO 0 ng
cla marketing sang tl o: phic vl khach hang. Khéng gilng nhi dilu x0y ra t0i phong tranh
triln 1&am, ndi cac bl c tranh kiDu nhD “Nude,Green Leaves and Bust” cla Picasso da di0c mOt
t0 phd mua vOigia hin 100 trifu d6 la MO. Xin h d0 dO doan ring vlida sd ngd0itrin mOt
thOt, b0 c tranh nay n0u khéng ky tén Picasso va bay ban trén hé phi khéng dam chic n6 sl
di0c mua vOigia vai chic db la hay khéng.

Cai b0y phi biln khac cla sang tlo la phic t0p hoa miivin dl. Ngén ngl sang tdo thi phOi
cao siéu bong bly. Hinh 0nh thi phli cang khé hilu cang t0t. Sai l0m. BOn chOt va cai khé cla
sang tlo la din giln hod mit vin dl phictlp. Mé t0 nhing vin dd kho hilu bl ng ngén ngl
gilndl va di hilu.

NgOOilam sang t0o gili cting khong cn thilt phiila ngd0i phat hiln nhing didu mdi mO. HO la
ngl0i cé khD nang ndi va lam nhing dilu ai cing bilt. TOt nhién tr00c khi hd néi va lam khéng
ai bi0tné dinranhd thD nao. Cé mit nha bac hic dl bln bé éng lam thd nao di di qul trlng
theo chillu di ¢ 1én ban ma né khéng rli. Sau khi d0 m0i ngl0i nght nat 6¢ khdng ra gili phap,
nha bac hic mii binh thin mIm cO0i dlp nhd mdt ddu qul trdng cho r0n nhi ng khdng vl va
dit1én ban.

“D0u hiCu thOc sO cla s théng minh khéng phi kiDn thD c ma la tri ti0ng t00ng” (Albert
Einstein)

Einstein con ndi thém ring, sl logic cé thl dla chung tatd dilm Adln dilm Z, con tri t00ng
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t00ng cé thD dUa chung ta di khO p nOi. Nghe r0t hay, phii khéng nao! Nhi ng cac marketers
hay clnh giac. BOng dU dai “bay khOp ndi” viii nhIng I0i cé canh.

Trong marketing, m0t cau ndéi, mOt bl ¢ 0nh khac thi0ng khdong phiila mOt sin phim sang tio
ching nao né mang I0i mOt théng dil p c6 y nghta nao dé cla thilng hilu. Khi da r0i vao “h0i
ching” culng sang tlo, nglli tadd “ép”t0ttin t0t nhing céi vO n chl 1a “kh&c ID” (thay vi “khac
bilt”) vao cai tén mi milu “sang t0 0”.

NgOOilam nghU thult d0n thuln chl cOnco tritiOng t00ng hin nglOi d0 cho ra nhiing sOn
phOm sang tl o nhin mOnh yOu t0 duy mO. NhOng ng00i lam marketing sang tdo cn cl hai: cO
tri t00ng t00ng va sO logic. Tri t00ng t00ng gitp hi think “out-of-box”. Con sO logic nhD sOi day
v6 hinh théng minh gitp h0 khéng bay quéa xa cai dich cla sin phlm sang tlo: phic vO khach
hang.

Nguyin &0 c SOn

Giam dic chiln 00 ¢ th00O nghil u — Richard Moore Associate

Thilt kI website Creative Viot Nam sl u tOm - Sang t0 o khong ngl ng trén t0ng sUn phi m

Bai viltglc dilclou
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